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On Friday 9 October 1908 the first Daily Mail Ideal Home Exhibition opened at Olympia 
in London on the tail end of the Franco-British Exhibition, which had closed after a run of 
five months. The timing was certainly effective; by the time the exhibition closed two 
weeks later it had attracted some 160,000 visitors. Originally conceived by the Daily 
Mail’s advertising department as a form of “special publicity” for the newspaper and as a 
way of attracting new advertisers, the Ideal Home Exhibition’s success with the public 
took them by surprise. They soon realised that it was a valuable way of appealing to 
their aspirational middle-class readers, especially female ones. After at some points 
appearing in terminal decline, the renamed Ideal Home Show continues to thrive with 
renewed vigour and direction that has returned it to some of its founding principles after 
a change of ownership in 2009, bringing increasing audiences. 
 
This paper examines the founding of the Ideal Home Exhibition in 1908. It looks at the 
value of exhibitions in general and the Ideal Home Exhibition in particular to the Daily 
Mail. It considers in detail the first four pre-first World War exhibitions. Home was the 
centre of new forms of consumption in Edwardian Britain. The Ideal Home Exhibition 
acted as a three-dimensional household advice manual in new modern ways of 
homemaking. It linked consumer desires, retailing, manufacturing and leisure through its 
spectacular displays of suburban modernity. The notion of the “ideal home” invoked both 
orderly angels in the house and also wanton free-floating feminine consumer desires. 
Home and homemaking also had patriotic connotations as the heart of Britain’s empire. 
However, at a time of concerns about the effects of poor housing on the working classes 
and demands for female suffrage the notion of the “ideal home” was also contested 
within the exhibition.  
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